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Analysis of SE Homeless Persons Legislation in Scotland – A 
Youth Homelessness Perspective 
 
 

Where does statistical data on homelessness come from? 
 

Statistical data on Scottish homelessness is drawn from the Scottish Executive’s HL1 dataset.  Every 
time a household presents as homeless, the local authority is required to complete a HL1 form. Each 

quarter compiled data from these forms is submitted electronically from the local authority to the 
Scottish Executive.   

The HL1 form asks about the household’s composition, the reasons for homelessness, the details of 
the homelessness assessment and the action which the local authority has taken.  The complete 
dataset is an invaluable source of information on homelessness in Scotland.   

 

Analysis Stages 
 
This document presents the analysis over three stages –  
 
1. ‘Headline’ youth homelessness statistics. For example, how many are homeless? What proportion 

of youths are homeless in terms of the whole Scottish homeless population (Stage 1)? 
 

2. Trends for youth homelessness. For example, is the prevalence of youth homelessness increasing 

in proportion to the Scottish youth population (Stage 2)? 
 
3. Youth homelessness broken down by assessment type, for example, priority need. (Stage 3). 
 
 

The Statistics  
 

Analysis will concentrate (unless otherwise indicated) on the Scottish Executive Homeless Persons 
legislation in Scotland statistics (local authority analyses 2004–051). In some cases additional 
homelessness information/data has been sought from the Scottish Executive. Population statistics 
used in the analysis were taken from the GRO mid-year estimates2. 
 
 
 

Daniel Coote 
Policy Officer 
2 June 2006 

 
daniel@scsh.org.uk 
 

                                                           
1 http://www.scotland.gov.uk/Topics/Statistics/14844/HlessBulletin04-05 
2 http://www.gro-scotland.gov.uk/statistics/library/poptest/index.html 
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Chart 3 (a): Scottish Youth Homelessness as a Proportion of Scottish Youth Population split by age 
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Chart 3 (b): Scottish Youth Homelessness banded by age 
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Chart 3 (b): Scottish Youth Population banded by age 
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